
5 Simple
Steps To
Improve
Your Digital
Marketing



IMPROVING THE MACHINE

The constant struggle that you are likely

facing is the pull between working IN your

business and working ON your business.

The good news is that you’re not alone.

Countless business owners struggle with

the exact same thing and have to balance

the tension between doing the work and

improving the machine that does the work. 

When it comes to marketing, you may feel

like you don’t have the tools to do what you

need - or worse - you don’t have the time.

At Kairos Digital, we want the good guys to

win. If that’s you, then keep reading. 

We’ve put together a list of 5 quick and

easy steps you can take that will start to

improve your overall marketing. Some of

them you may have already done - nice

work! Most of them are basic and are

general “housekeeping” but some you may

not have considered doing, and that’s okay. 
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These are 5 of the most basic things businesses
need to do to succeed, so if you knock these
out, you’ll be well ahead of the curve when it

comes to focusing on your marketing.
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1.  CLAIM YOUR GOOGLE MY
BUSINESS PROFILE.

3. UNDERSTAND AND 
EXERCISE THE “Z” PATTERN.

This  is  where  you can respond to  rev iews ,  update

bus iness  hours ,  and make sure  a l l  your  bus iness

in format ion  is  cor rect  for  peop le  look ing for  your

serv ices  or  bus iness .  C la im your  Goog le  My

Bus iness  Prof i le  by  f i rs t ,  Goog l ing  your  bus iness

name.  You shou ld  see  a  box  on the  r ight -hand

s ide  o f  the  Goog le  Resu l ts  page wi th  your  name

and address ,  that ’s  your  Goog le  My Bus iness

page .  I f  you see  a  l ink  on there  that  says  “C la im

This  L is t ing”  then i t ’ s  unc la imed .  C l ick  “C la im

This  L is t ing”  and they  wi l l  wa lk  you through the

ent i re  process .  Make sure  you are  logged in to  a

Google  Account  you want  to  be  the  funct iona l

owner  o f  the  page (a  Goog le  Account  that ’s

assoc ia ted wi th  your  bus iness  -  not  a  persona l

one i f  you can avo id  i t ) .

2. GOOGLE YOURSELF AND
ANALYZE WHAT YOU SEE. 
The k ing of  a l l  new bus iness  is  word of  mouth

refer ra ls ,  but  every  re fer ra l  i s  go ing to  Goog le

you .  Take a  look  at  what  they  might  see  and

ident i fy  any  potent ia l  obstac les  in  the i r  path .

Are  there  compet i tors  who are  target ing  your

bus iness  name in  the i r  Goog le  Ads?  What  are

the  f i rs t  10 l i s t ings  that  show up? Are  the

rev iews good or  bad? Are  there  o ld  news ar t ic les

that  popu late  about  your  bus iness  or  are  a l l  the

l i s t ings  appropr ia te  to  your  bus iness  now?

People  process  in format ion  le f t  to  r ight ,  up  to

down ,  and th is  creates  a  “Z”  pat tern .  I t  i s  how

we consume in format ion  on wr i t ing ,  p ic tures ,

and webs i tes .  I f  your  eye  doesn ’ t  natura l ly

move in  that  pat tern  on your  webs i te ,  then

you are  creat ing  roadb locks  for  peop le  when

they are  t ry ing  to  learn  what  you do .  Put  the

cr i t ica l  in format ion  a long those l ines ,  and

peop le  wi l l  consume bet ter  and get  onboard

faster .  Logo in  the  top le f t  corner  and a  ca l l  to

act ion  in  the  r ight  corner .  
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I n  every  s tory ,  there  is  a  hero  who st rugg les

to  overcome some obstac le ,  and there  is  a

gu ide  character  who he lps  them nav igate  that

cr is is .  Luke Skywalker  has  Yoda .  Frodo has

Ganda l f .  Your  customer  has  you .  Far  too

of ten ,  bus inesses  th ink  they  are  the  hero  o f

the i r  customer ’s  s tory  -  and you are  not .  You

are  the  gu ide  in  your  customer ’s  s tory  and

they are  the  hero .  I f  you p lay  the  hero  and t ry

to  make your  brand about  how awesome you

are ,  you wi l l  fa i l .  Guaranteed .  But  i f  you p lay

the  gu ide  and focus on he lp ing your

customers  nav igate  the i r  cur rent  cr is is ,  you

wi l l  w in .  Aud i t  your  webs i te  and content ;  a re

you ta lk ing  about  yourse l f  as  i f  you were  the

hero  instead of  the  gu ide?

4. AUDIT YOUR WORDS.

Read through your  webs i te ’s  copy and look  for

sentences that  s tar t  w i th  “We , ”  “ I , ”  “Our , ”  and so

on .  These are  “us”  cent r ic  words  and they  don ’ t

do  much to  compel  a  customer  to  act ion .

Learn ing about  your  h is tory  o f  bus iness  or  your

thought  process  isn ’ t  what  they  need to  know on

your  home page .  Try  to  s tar t  sentences wi th

“You”  cent r ic  words  or  benef i t -cent r ic  words  -

t ry  to  p in  down the  prob lem they are  fac ing

f i rs t ,  what  they  fee l  l i ke  and what  i t ’ s  keep ing

them f rom do ing or  fee l ing ,  and then show them

how you can so lve  that  prob lem.

5. DON’T PLAY THE HERO.

These bas ic  and easy  s teps are  just  the  beg inn ing of  the  path  to  improv ing your  company ’s

market ing .

We have found that  bus iness  owners  tend to  be  hes i tant  to  work  wi th  a

market ing  agency because they ’ re  not  sure  o f  the  va lue  they ’ re  buy ing and are  worr ied  about

be ing taken advantage of  -  perhaps aga in .  So  we created a  d ig i ta l  market ing  agency that

focuses on t ransparent  and honest  market ing  tact ics  so  bus iness  owners  can grow the i r

organ izat ions  wi th  par tners  they  t rust .  I f  you need he lp ,  le t  us  know.  We ’ re  here  whenever  you

need a  gu ide .

CONCLUSION:
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